
Aichi Biodiversity Target 1: Awareness of Biodiversity Increased 

ABT 1 - awareness on biodiversity in the Gambia focuses on the need for citizens to be aware of the wide 
range of values of biodiversity, including social, ecological and economic benefits. The public perceptions and 
understanding of the values of biodiversity are critical if individuals, organizations and the government 
institutions are to become willing to make the necessary changes and actions to conserve and sustainably use 
biodiversity, enact and enforce appropriate policies and legislation. Understanding the values and benefits of 
biodiversity is a critical first step to integrating these values into economic and development sectors.  
 
To achieve ABT 1, the GOTG  in 2015, needed  to understand the current levels of biodiversity awareness, 
and during the preparation of the NBSAP 2015 , the Gambia developed and implement effective and 
targeted communication plan as an annex to the NBSAP document but a road map for the implementation of 
the national strategy. 

 
By 2020, at the latest, 50% of The Gambia’s populations are aware of the values of biodiversity and the steps 
they can take to conserve and use it sustainably.  

 

Achieving ABT 1: Key Challenges 
It is noticing that awareness of the public on Biodiversity values is increasing due to several activities in 
sensitization awareness and communication.  But the public and specially the farmers value less the protection 
of biodiversity versus the value of their crop or livelihood and do not appreciate how their actions have 
negative impacts on biodiversity. 
 
During the preparation of the 2015 NBSAP, a comprehensive communication plan was developed as an 
annex to the strategy to facilitate communication for the implementation of the NBSAP. 
There was no financial resources allocated to implement the communication plan but most of its planned 
activities were implemented through various projects and programmes of the Agriculture and Natural 
Resources institutions and CSO’s involved in the management of Biodiversity resources in the country. 
 
Linkages to the UN Sustainable Development Goals 

SDG 4: There are numerous sporadic interventions targeting local communities but also sectors like Education, Health, 
Tourism  to raise awareness on the importance and values of Biodiversity as per the existing communication plan. The 
use of GRTS and local community Radio stations to disseminate drama sketches for Biodiversity conservation and its 
importance were just some samples among others to execute the communication plan but also help execute the NBSAP 
strategy.  In another engagement with the support of the PRCM, Stay Green Foundation spearheaded the mainstreaming 
of Biodiversity into the Secondary School Curriculum. This enabled stakeholders in the field of education to understand 

the importance of Biodiversity conservation values for sustainable development. The numerous interventions on 
this endeavor helped improvement of knowledge on Biodiversity and its importance for socio-economic 
development of our people. 
 

SDG 12:  to implement provisions of the Goal, the GOTG through the Ministry of Environment is 
developing its website and supporting the portals of its line departments and agency to ensure that people 
everywhere have the relevant information on Biodiversity climate change and the relevant activities to 
implement engagements of these conventions at national level. The preparation of the Forest Outlook and 
the Miiro Newsletters, the dissemination of the various projects addressing Biodiversity and climate change 
through their portals brochures and media are documented to contribute towards the implementation of the 
goal and the Aichi target 1.  The sharing of the report of the Presidential monitoring of the NDP is also a 
giant step towards enhancing the assessment of the Gambia’s contribution to Achieving ABT 1 
 



 What types of awareness-raising activities are being undertaken in your country, for what 
purpose, and by whom? 

1. Workshops and seminars 
2. Community outreach and school visits  
3. Media (TV, Radio. Newspapers, brochures and pamphlets, websites) 

 

o How many communications and awareness campaigns has your country completed and on 
what issues?  
There are numerous activities done by various institutions,  civil society organizations and community baserd 
organizations working on environment and biodiversity. Through various projects, institutions are raising 
awareness, build capacity and communicate with people to address biodiversity issues. 
o What is the estimated total number of people reached through these campaigns? 

 To what extent are your communication and awareness campaigns targeting: 
o Specific audiences for specific purposes, with an intended outcome in mind? 

o Key primary biodiversity-related issues in your country, including on the drivers of 
biodiversity loss? 

 To what extent are you conducting awareness-raising activities that are focus on the following 
outcomes: 
o People are increasingly aware of the values of biodiversity 

o People increasingly know the concrete contributions of biodiversity to their lives 

o People increasingly understand the actions that can be taken to conserve and sustainably use 
biodiversity 

 To what extent is the effectives of your awareness raising activities being tracked: 

o To which extent are people aware of the values of biodiversity in your country? 

o Are people aware that biodiversity is important for human wellbeing and do they also view 
biodiversity as an important contribution to human wellbeing? 
o Do people view biodiversity as an important national and/or local concern? 

o Are people aware of the steps they can take to conserve and sustainably use biodiversity? 

o Are these awareness-raising activities effective in influencing behavior change by individuals, 
organizations and governments? 

 Have you disaggregated biodiversity awareness data by gender, age, education level, and/or 
geographic region? Which groups have the best and least understanding of biodiversity values? 

 Are you systematically monitoring media coverage of biodiversity and biodiversity-related issues? 

 

 Have you completed studies on the values of biodiversity? If so, 
o How many studies have you completed? 

o What specific values are they focused on? 

o How many and what types of people have read these reports? 

o How are government ministries using these studies to make decisions? 

 What additional actions have you taken to contribute to this ABT at a global level, such as 
providing assistance to other countries, territories or originations, or regional or international 
cooperation, technology transfer and/or information-sharing? 

 If you determine that insufficient activities have taken place to meet this target, please explain 
and analyze the reasons why. 


